REQUEST FOR PROPOSAL

Logo/Rebranding/Web Design/Promotion
Solicitation # YL14016
PURPOSE OF REQUEST FOR PROPOSAL (RFP)
The purpose of this request for proposal is to enter into a contract with a qualified firm to create a fresh logo and help with rebranding the Utah State Treasurer’s Unclaimed Property Division (the Division) and its official website.  The website will also be effectively linked to social media and other promotions to raise awareness of the Division and its mission.  These links may include blogs, facebook, twitter and/or other similar channels.

It is anticipated that this RFP may result in a contract award to a single contractor.

This RFP, having been determined to be the appropriate procurement method to provide the best value to the State, is designed to provide interested offerors with sufficient basic information to submit proposals meeting minimum requirements. It is not intended to limit a proposal's content or exclude any relevant or essential data.  Offerors are at liberty and are encouraged to expand upon the specifications to evidence service capability under any agreement.

BACKGROUND 
The Unclaimed Property Division’s primary mission is to reunite unclaimed property to its rightful owners.  The current official website is www.mine.utah.gov.  This project will require new logos and brand development that clearly communicates the department’s missions and allows the Division to best serve the public.
PRIVATE 
ISSUING OFFICE AND RFP REFERENCE NUMBERtc  \l 1 "ISSUING OFFICE AND RFP REFERENCE NUMBER"
The State of Utah Division of Purchasing is the issuing office for this document and all subsequent addenda relating to it, on behalf of Utah State Treasurer’s Unclaimed Property Division (the Division).  The reference number for the transaction is Solicitation # YL14016.  This number must be referred to on all proposals, correspondence, and documentation relating to the RFP.

NOTICE: Wherever the term bid, bidder, bidding or quote appears in this solicitation or reference is made to a bid, bidder, bidding, or quote, it shall be interpreted to mean offeror, as defined in 63G-6a-103(30), RFP, or Request for Proposals, as defined in 63G-6a-103(38) and the procurement shall be conducted subject to the provisions of 63G-6a-701-711.
PRIVATE 
SUBMITTING YOUR PROPOSALtc  \l 1 "SUBMITTING YOUR PROPOSAL"
NOTICE:  By submitting a proposal in response to this RFP, offeror is acknowledging that the requirements, scope of work, and the evaluation process, outlined in the RFP are fair, equitable, not unduly restrictive, understood and agreed to.  Any exceptions to the content of the RFP must be protested to the purchasing agent prior to the closing date and time for submission of the proposal.

Proposals must be received by the posted due date and time.  Proposals received after the deadline will be late and ineligible for consideration. 
The preferred method of submitting your proposal is electronically through BidSync (formerly RFP Depot.)  However, if you choose to submit hard copies, one original and three identical copies of your proposal must be received at the State of Utah Division of Purchasing, 3150 State Office Building, Capitol Hill, PO Box 141061, Salt Lake City, Utah  84114-1061.    
When submitting a proposal electronically through BidSync, please allow sufficient time to complete the online forms and upload documents.  The solicitation will end at the closing time listed in the RFP.  If you are in the middle of uploading your proposal at the closing time, the system will stop the process and your proposal will not be received by the system.  
Electronic proposals may require uploading of electronic attachments.  BidSync’s site will accept a wide variety of document types as attachments.  However, the State of Utah is unable to view certain documents.  Therefore, you MAY NOT submit documents that are embedded (zip files), movies, wmp, and mp3 files.  All documents must be attached as separate files.

Cost will be evaluated independent from the technical proposal, and as such, is to be submitted separate from the technical proposal.  Failure to submit cost separately may result in your proposal being determined non-responsive.  Inclusion of any cost or pricing data within the technical proposal may also result in your proposal being determined non-responsive.
PRIVATE 
LENGTH OF CONTRACTtc  \l 1 "LENGTH OF CONTRACT"
The Contract resulting from this RFP will be for a period of five years. 
The State of Utah reserves the right to review contract(s) on a regular basis regarding performance and cost analysis and may negotiate price and service elements during the term of the contract. 
PRIVATE 
PRICE GUARANTEE PERIODtc  \l 2 "PRICE GUARANTEE PERIOD"
All pricing must be guaranteed for 1 year.  Following the guarantee period, any request for price adjustment must be for an equal guarantee period, and must be made at least 30 days prior to the effective date.  Requests for price adjustment must include sufficient documentation supporting the request.  Any adjustment or amendment to the contract will not be effective unless approved by the State Director of Purchasing.  The State will be given the immediate benefit of any decrease in the market, or allowable discount.

PRIVATE 
STANDARD CONTRACT TERMS AND CONDITIONStc  \l 2 "STANDARD CONTRACT TERMS AND CONDITIONS"
Any contract resulting from this RFP will include but not be limited to the State’s Standard Terms and Conditions (see Attachment A).  Exceptions and or additions to the State Standard Terms and Conditions are strongly discouraged.
Exceptions and additions to the Standard Terms and Conditions must be submitted with the proposal response.  Exceptions, additions, service level agreements, etc. submitted after the date and time for receipt of proposals will not be considered.  Website URLs, or information on website URLs must not be requested in the RFP document and must not be submitted with a proposal.  URLs provided with a proposal may result in that proposal being rejected as non-responsive.  URLs are also prohibited from any language included in the final contract document.  

The State retains the right to refuse to negotiate on exceptions should the exceptions be excessive, not in the best interest of the State, negotiations could result in excessive costs to the state, or could adversely impact existing time constraints.

In a multiple award, the State reserves the right to negotiate exceptions to terms and conditions based on the offeror with the least to the most exceptions taken.  Contracts may become effective as negotiations are completed.
If negotiations are required, contractor must provide all documents in WORD format for redline editing.  Contractor must provide the name, contact information, and access to the person(s) that will be directly involved in legal negotiations.  
QUESTIONS

All questions must be submitted through BIDSYNC. Answers will be given via the BIDSYNC site.
DISCUSSIONS WITH OFFERORS (ORAL PRESENTATION)
An oral presentation by an offeror to clarify a proposal may be required at the sole discretion of the State.  However, the State may award a contract based on the initial proposals received without discussion with the Offeror.  If oral presentations are required, they will be scheduled after the submission of proposals.  Oral presentations will be made at the offerors expense.  In order to be invited for oral presentations (if required), offeror must obtain at least 65% of the total technical score (70 points).  Offerors that score less than 45.5 points will be determined technically non-qualified and will no longer be considered for award.
PROTECTED INFORMATION 

The Government Records Access and Management Act (GRAMA), Utah Code Ann., Subsection 63G-2-305, provides in part that:

the following records are protected if properly classified by a government entity:

(1) trade secrets as defined in Section 13-24-2 if the person submitting the trade secret has provided the governmental entity with the information specified in Section 63G-2-309 (Business Confidentiality Claims);

(2) commercial information or non-individual financial information obtained from a person if:

(a) disclosure of the information could reasonably be expected to result in unfair competitive injury to the person submitting the information or would impair the ability of the governmental entity to obtain necessary information in the future;

(b) the person submitting the information has a greater interest in prohibiting access than the public in obtaining access; and

(c) the person submitting the information has provided the governmental entity with the information specified in Section 63G-2-309;

* * * * *

(6) records the disclosure of which would impair governmental procurement proceedings or give an unfair advantage to any person proposing to enter into a contract or agreement with a governmental entity, except that this Subsection (6) does not restrict the right of a person to see bids submitted to or by a governmental entity after bidding has closed; ....

GRAMA provides that trade secrets, commercial information or non-individual financial information may be protected by submitting a Claim of Business Confidentiality.

To protect information under a Claim of Business Confidentiality, the offeror must:

1. Provide a written Claim of Business Confidentiality at the time the information (proposal) is provided to the state, and

2. Include a concise statement of reasons supporting the claim of business confidentiality (Subsection 63G-2-309(1)).

3. Submit an electronic “redacted” (excluding protected information) copy of your proposal response.  Copy must clearly be marked “Redacted Version.” 

A Claim of Business Confidentiality may be appropriate for information such as client lists and non-public financial statements.  Pricing and service elements may not be protected.  The claim of business confidentiality must be submitted with your proposal on the form which may be accessed at:  
http://www.purchasing.utah.gov/contract/documents/confidentialityclaimform.doc
An entire proposal cannot be identified as “PROTECTED”, “CONFIDENTIAL” or “PROPRIETARY” and may be considered non-responsive if marked as such.

To ensure the information is protected, you must include all protected information in Section 4 of the proposal response. Any protected information incorporated in other sections of the proposal response may result in release of data at no fault of the State of Utah. 
All materials submitted become the property of the state of Utah.  Materials may be evaluated by anyone designated by the state as part of the proposal evaluation committee.  Materials submitted may be returned only at the State's option.

PRIVATE 
DETAILED SCOPE OF WORKtc  \l 1 "DETAILED SCOPE OF WORK"
The Division is seeking a two-phase rebranding and logo development for the claim department and the holder relations department.  This includes a brand strategy and architecture for the Division and its departments.   Develop clear messaging for the claimant community (general public) and the holder community (businesses, financial institutions and associations). Contractor shall provide a comprehensive one-year marketing, advertising, and public relations plan which will include the development of a comprehensive strategy to ensure that all of the efforts are coordinated, (i.e. social media, and possibly newspaper, radio, television ads).  Utilizing the background and capabilities of the contractor the proposal must detail how services will be provided.  

This strategy needs to include:

· Logo designs. Logos should appear visually related to indicate they belong to the same department; yet carry a level of distinction to convey their unique missions. Each logo should come with a suite of variants for a variety of mediums, such as stationary, banners, posters, templates, pins, etc.

· Branding Consultation. Consultants should take department management through a structured branding consultation process by which the department and divisions’ missions and goals are identified and defined in brand identities. This should result in a brand style guide.

· Brand Style Guide. The guide should contain definitions of the department’s brand identity and how the department’s brand should be applied in day-to-day business as well as special events. Guidelines on how the brand strategy should be applied to materials should also be included in the guide. Strategies and guidelines for branding on Websites and social media sites, such as Facebook and Twitter, should also be included.

· Logo Style Guide. This guide should include technical limitations for logo usage, including dimensions, sizing, color standards, gray-scale usage and placements, just to name a few.

· Web Design. Consultants should take department management through an implementation process by which the functionality of the official website is layered with the messaging, image and impact of the rebranding effort.  This will include creation of a “skin” to convey the look and feel of the image designs on top of the official, functional website.  The underlying code on the target website is .NET so the “skin” must be compatible.  Website: responsive, and unique UI for mobile, Seo/sem optimized from construction.
· CMS integration.  The community engagement desired by these promotional efforts needs to be supported by integrating the (social) media channels with our official website.  Ease of use by our own staff to perform prompt updates of content is essential.  CMS functions must be included in the overall design of the systems.

· Public Relations Consulting. Public relations consulting may be requested for brand launching and future events.  PR 2.0 standards, writing services included.
· Promotion.  Requirements may include: recommendations and a required budget for a media campaign that will be completed within a one-year period.  Materials and advertising (direct mail, newspaper, radio, television, etc.) Manage placement of advertising.  

The Division will make all final decisions in regard to overall design and marketing decisions.

The contactor must submit work orders including cost estimates to The Division for written approval in advance of all material projects including advertising placements.
All original advertising material or specific rights to material created or negotiated for or on behalf of The Division such as copy, photography, illustration, artists’ layouts or design sketches, and storyboards are the property of the Division once contractor charges are fully paid.

Subject to approval of the Chief Procurement Officer, at The Division’s discretion the contract may be expanded to include the following projects consistent with the solicitation’s scope of a branding and marketing campaign directed toward target communities in Utah. Under no circumstance will the contract be extended beyond the last option year identified in this solicitation.

1. Expand the target audience to associations and industry affiliated organizations, legislatures, and national policy makers 

2. Web design 

3. Additional advertising placements and special events consistent with the scope

Payments will be made in five installments upon completion of these deliverables:

· Initial concepts with iterations.

· In-person consultation with department managers.

· Final logo designs with payment itemized for each of the logos.

· Brand style guide.

· Logo style guide.

· Web Design.

· CMS integration.

· Public Relations Consulting.

· Promotion.

PROPOSAL REQUIREMENTS AND COMPANY QUALIFICATIONS
Any offeror must demonstrate a professional level of knowledge in marketing and graphic design. They must also demonstrate previous work for well-established companies (who have been in business for at least five years), or other government agencies. Examples of past work must be submitted to demonstrate ability to meet the scope of work and technical artistic capability and Offeror must submit a list of at least three client references with whom you have had a business relationship within the last three years. Referenced clients must have been in business for at least five years and prior to 2009.  Include contact name and job title, business name, date referenced entity was established, telephone number, fax number, and email. Utah state agency references or references from similar entities are preferred.
Offeror must submit resumes of staff who will be working on the contract. Previous experience with the State of Utah or other government agencies is preferred.
PROPOSAL RESPONSE FORMAT
All proposals must include:
1. RFP Form.  The State’s Request for Proposal form completed and signed.

2. Executive Summary.  The one or two page executive summary is to briefly describe the offeror's proposal.  This summary should highlight the major features of the proposal.  It must indicate any requirements that cannot be met by the offeror.  The reader should be able to determine the essence of the proposal by reading the executive summary. 

3. Detailed Response.  This section should constitute the major portion of the  proposal and must contain at least the following information:

A. A complete narrative of the offeror's assessment of the work to be performed, the offerors ability and approach, and the resources necessary to fulfill the requirements.  This should demonstrate the offeror's understanding of the desired overall performance expectations.  Clearly indicate any options or alternatives proposed.  

B. A specific point-by-point response, in the order listed, to each requirement in the RFP.

4. Protected Information.  All protected information must be included in this section of proposal response.  Do not incorporate protected information throughout the proposal.  Rather, provide a reference in the proposal response directing reader to the specific area of this Protected Information section. 

5. Cost Proposal.  Cost will be evaluated independently from the technical proposal.  Please enumerate all costs on the attached Cost Proposal Form.  
Cost is to be submitted as a separate document.  Inclusion of any cost or pricing data within the technical proposal may result in your proposal being judged as non-responsive.
PROPOSAL EVALUATION CRITERIA
A committee will evaluate proposals against the following weighted criteria.   Each area of the evaluation criteria must be addressed in detail in proposal 

WEIGHT
EVALUATION CRITERIA
25 %
Demonstrated ability to meet the scope of work

30 %
Demonstrated technical/artistic capability 

10 %
Qualification and expertise of staff proposed for this project.

 5 %

Performance references for similar projects. 

30 %
Cost 
All proposals in response to this RFP will be evaluated in a manner consistent with the Utah Procurement Code, rules, policies and the evaluation criteria established in the RFP. 

AWARD OF CONTRACT

Award shall be made to the offeror whose proposal is the most advantageous to the State taking into consideration price and the other evaluation factors set forth in this request for proposals. 
The State reserves the right to award the contract(s) to a technically qualified lower cost offeror(s) in the event the high scoring offer is determined to not be the best value offered to the State, based on a cost benefit analysis.  
Evaluation Score Sheet
Logo/Rebranding/Web Design/Promotion Services for the YL14016
RFP EVALUATION SCORESHEET







Firm Name: 




  
Evaluator:





Date:





 
	
	
	Score

(0-5)
	Weight


	Points

	1.  Demonstrated Ability to meet scope of work

     (25 points possible)
	
	----
	----
	----

	1.1 Branding Guide
	3 points possible
	
	X 0.6
	

	1.2 Logo Style Guide
	2 points possible
	
	X 0.4
	

	1.3 Web/Social Media Compatibility
	6 points possible
	
	X 1.2
	

	1.4 CMS integration and ease of use
	5 points possible
	
	X 1
	

	1.5 PR plan
	4 points possible
	
	X 0.8
	

	1.6 Promotion campaign approach
	5 points possible
	
	X 1
	

	2.  Demonstrated Technical/Artistic Capability

     (30 points possible)
	
	----
	----
	----

	2.1 Clear Definition of Branding Process
	10 pts possible
	
	X 2
	

	2.2 Ability to Provide a Logo Style that is Current and Modern 
	10 pts possible
	
	X 2
	

	2.3 Ability to Ability to Produce Technically compatible code for the website
	10 pts possible
	
	X 2
	

	3.  Qualification and Expertise of Staff

     (10 points possible)
	
	----
	----
	----

	3.1 Company Experience
	5 points possible
	
	X 1
	

	3.2 Individual Staff Experience
	5 points possible
	
	X 1
	

	4. References  (5 points possible) - 
	
	
	
	

	4.1 References. Entities must have been established prior to 2009. 
	5 points possible
	
	X 1
	

	5.  Cost Proposal (30 points possible)

	30 pts possible
	
	***
	* Inserted by Purchasing

	       5.1 Proposed Detailed Budget based on 85,000.00
	10 pts possible
	
	X 2
	

	       5.2 Proposed Budget for years 2-5
	10 pts possible
	
	X 2
	

	
	
	
	
	

	       Blended Hourly Rate
	10 pts possible
	
	***
	* Inserted by Purchasing

	TOTAL EVALUATION POINTS


	(100 points possible)
	
	Total
	



* Purchasing will use the following cost formula:  The points assigned to each offerors cost proposal will be based on the lowest proposal price.  The offeror with the lowest Proposed Price will receive 100% of the price points.  All other offerors will receive a portion of the total cost points based on what percentage higher their Proposed Price is than the Lowest Proposed Price.  An offeror whose Proposed Price is more than double (200%) the Lowest Proposed Price will receive no points.  The formula to compute the points is: Cost Points x (2- Proposed Price/Lowest Proposed Price).
Score will be assigned as follows:


0 = Failure, no response


1 = Poor, inadequate, fails to meet requirement


2 = Fair, only partially responsive


3 = Average, meets minimum requirement


4 = Above average, exceeds minimum requirement


5 = Superior
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